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Outline

1. Food Retail Expenditures and Prices

2. Overall Food Retail Trends and Consumer Sentiments

3. Policies impacting Food Retailers

4. Major Takeaways
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Food Retail Expenditure 
and Prices
Are households spending more at the grocery store?

Are food retail prices increasing or decreasing?
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2025 Predictions

        2.4% Food-at-home

          3.9% Food-away-from-home
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2025 Predictions

        2.4% Food-at-home

          3.9% Food-away-from-home

2026 Predictions 

          2.3% Food-at-home

          3.3% Food-away-from-home
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Source: U.S. Bureau of Labor Statistics

2.8 % in U.S.

1.0 % in MW

Change in Previous Month
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Source: U.S. Bureau of Labor Statistics

2.8 % in U.S.

1.0 % in MW

Change in Previous Month

Change in Previous Year (YoY)

8.7 % in U.S.

0.1 % in MW
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Source: U.S. Bureau of Labor Statistics

2.8 % in U.S.

1.0 % in MW

Change in Previous Month

8.7 % in U.S.

0.1 % in MW

Forecast
Expect still higher 
prices due to 
lingering fallout 
from HPAI

Change in Previous Year (YoY)
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Source: USDA AMS

Over 13 Million Egg laying 
birds loss in Ohio 
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Source: U.S. Bureau of Labor Statistics

0.7 % in U.S.

0.9 % in MW

Change in Previous Month
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Source: U.S. Bureau of Labor Statistics

0.7 % in U.S.

0.9 % in MW

Change in Previous Month

4.14 % in U.S.

4.87 % in MW

Change in Previous Year (YoY)
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Food Retail Trends and 
Consumer Sentiments
What are current trends in consumer sentiments?
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Food Retail Revenue
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Food Retail Profit Margins

Source: The Food Industry Association
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Consumer Sentiments
FRED Graph

Source: FMI

https://fred.stlouisfed.org/graph/?g=1NXwn
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Who do Consumer trust?

Source: Center for Food Demand Analysis and Sustainability



23
THE OHIO STATE UNIVERSITY COLLEGE OF FOOD, AGRICULTURAL, AND ENVIRONMENTAL SCIENCES

Who do Consumer trust?

Source: Center for Food Demand Analysis and Sustainability
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What are consumer perceptions of artificial intelligence (AI) in 
the food system?

Source: Center for Food Demand Analysis and Sustainability



25
THE OHIO STATE UNIVERSITY COLLEGE OF FOOD, AGRICULTURAL, AND ENVIRONMENTAL SCIENCES

What are consumer perceptions of artificial intelligence (AI) in 
the food system?

Source: Center for Food Demand Analysis and Sustainability
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What are consumer perceptions of artificial intelligence (AI) in 
the food system?

Source: Center for Food Demand Analysis and Sustainability
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Policies Impacting Food 
Retailers
What policies on food retailing should we look out 
for?
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What to expect in the future

Food Traceability Rule (FSMA 204 Rule)

• Compliance date is January 20, 2026

• Proposed extension of July 20, 2028

Supplemental Nutrition Assistance Program (SNAP)

• May face demand shocks for certain stores and 
categories

Source: National Restaurant Association
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Proposed Policies

Kroger and Albertsons Merger Blocked

• FTC challenges large grocery mergers

• Promotes competitions

Front-of-Package Nutrition Labeling

• At-a-glance nutrition Information
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Major Takeaways
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Outlook Takeaways

• Food at home prices are expected to increase
• Slightly lower in 2026

• Consumers value transparency on practices such AI 
usage

• Food Traceability rule proposed extension to 

2028
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Thank You!
Questions

grant.829@osu.edu 

mailto:grant.829@osu.edu
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Source: U.S. Bureau of Labor Statistics

1.3 % in U.S.

2.1 % in MW

Change in Previous Month
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Source: U.S. Bureau of Labor Statistics

1.3 % in U.S.

2.1 % in MW

Change in Previous Month

Year-over-Year Change

4.1 % in U.S.

4.7 % in MW
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Source: U.S. Bureau of Labor Statistics

0.6 % in U.S.

0.5 % in MW

Change in Previous Month
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Source: U.S. Bureau of Labor Statistics

0.6 % in U.S.

0.5 % in MW

Change in Previous Month

Year-over-Year Change

8.6 % in U.S.

12.1 % in MW
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